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Abstract

In today's dynamic and competitive business environment, organizations adopt supply chain
management to boost innovation and improve performance. This study investigates the link
between supply chain management and firm performance and the mediating role of
innovation capability. A cross-sectional survey research design was employed; 5 textile firms
in Lagos State were conveniently selected for the study. 353 structured questionnaires were
administered to top-, middle-, and lower-level managers of the selected firms, of which only
328 were returned. After data screening, only 312 responses were valid for analysis. The study
employed SPSS statistical software to perform both descriptive and inferential statistical
analysis. The mediation aspect of the analysis was done using Model 4 of the SPSS PROCESS
macro. The study found that supply chain management has a significant positive effect on
firm performance and innovation capability. Also, innovation capability significantly
influences firm performance and plays a mediating role in improving the relationship between
supply chain management and firm performance. The study recommends that leaders from
industry should prioritize investments in SCM practices that can bring supply chain partners
together to build a strong IC for performance improvement.
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1. Introduction

Today;, it is evident that the business environment is becoming more complex and competitive, exposing firms
and industries to high levels of uncertainty that militate against their performance (Arogundade et al., 2023).
The Nigerian textile industry is not an exception. The industry was once recognized as a thriving one for its
contribution to national economic development for years (Ubi & Mohammed, 2025). Currently, the Nigerian
textile industry is on the verge of collapsing due to challenges ranging from intense competition from imports,
decreasing demand, market saturation, and high production costs. These challenges have weakened the
industry's level of performance and sustainability beyond measure (Asogwa et al., 2024).

To confront the prevailing challenges, firms began to search for reliable modern management approaches or
strategies capable of improving operational efficiency, competitive advantage, and overall performance. One
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potent approach is the supply chain management (SCM). In the past, traditional managers considered SCM a
tactical or operational function that focuses on cost reduction and logistic improvement. Modern managers
not only see SCM as a cost-saving tool but also as a strategic approach that boosts efficiency (Afework et al.,
2020; E-Vahdati et al., 2020), enhances product quality (Ding et al., 2023), and improves overall performance
(Chowdhury & Islam, 2023).

While the existing literature acknowledged the role played by SCM in enhancing firm performance (FP), it is
important to emphasize that such a relationship may not always be direct. There could be some underlying
mechanisms that facilitate or strengthen this nexus. One prominent mechanism is innovation capability (IC).
IC is the organization’s ability to create new ideas, processes, and products (Purwati et al., 2021). It represents
a firm's ability to respond to internal and external stimuli, which in the long run places a firm above others in
the same industry. Firms processing these capabilities were able to develop new designs, introduce improved
production techniques, respond quickly to market demands, and deliver superior value to customers.
Therefore, IC is a crucial driver in a firm’s competitiveness (Canbul & Cemberci, 2023).

Despite the growing recognition of the direct impact of SCM on FP, as documented in prior studies (Ayorinde,
2024; Chileshe & Phiri, 2022; Omigie & Kubeyinje, 2022; Jeresa et al., 2022; Vignesh & Gowthaman, 2022; Attia,
2023; and Ohue & Akhator, 2021), limited research has examined how IC mediates the relationship between
SCM and FP. Having established this research gap, this study investigates the mediating role of IC in the
relationship between SCM and the performance of selected firms in the Nigerian textile industry. Exploring
this direction can provide a valuable understanding of how firms can adopt SCM not just for efficiency but
also for innovation, which in turn enhances the firm’s overall.

2. Literature Review
2.1. Theoretical Review

Two complementary theories (Resource-Based View and Dynamic Capabilities Theory) make a solid
theoretical foundation for this study. These theories are briefly discussed below:

2.1.1. Resource -Based View Theory

Penrose (1959) highlighted the importance of firm-specific resources in achieving competitive advantage
through her book titled “The Theory of the Growth of the Firm.” Her interest lies in how firms grow to gain
competitive advantage through their internal resources. Penrose’s idea got the attention of scholars like
Wernerfelt (1984) and Barney (1991). Wernerfelt was the first scholar to formally lay the foundation of
Resource-Based View (RBV) theory. Wernerfelt (1984) built on the Penrose idea by shifting from a market-
based to a resource-based view, emphasizing internal resources as drivers of FP. Barney, in 1991, refined the
theory, emphasizing unique characteristics of resources that make firms achieve sustained competitive
advantage.

The Resource-Based View (RBV) assumes that firms operate above others and achieve superior performance
by possessing and utilizing resources that are valuable, rare, inimitable, and non-substitutable (Barney, 1991).
Within this framework, supply chain management (SCM) is considered as a strategic internal resource capable
of enhancing firm performance. Also, innovation capability is considered as a valuable intangible resource
through which firms develop new products, improve processes, and respond to market conditions. Thus, RBV
is adopted to guide this study because the theory considered both supply chain management and innovation
capability a strategic internal resource that contribute to firm performance.

2.1.2. Dynamic Capabilities Theory
Building on the RBV theory of the firm proposed by Barney (1991), Teece and Pisano (1994) developed the
Dynamic Capabilities Theory (DCT) to address environmental and market changes, which RBV failed to

acknowledge. DCT focuses on how firms can adapt their resources and capabilities in responding to changes
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in market demands (Bleady et al., 2018). The major focus of DCT is maintaining a competitive edge in a
dynamic and unpredictable environment (Solem et al., 2023). DCT assumes that SCM is not just a resource but
a capability that continually fosters innovation, which in turn enhances adaptability and long-term
performance. This study adopted DCT because it shows how firms adapt and reconfigure supply chain
practices to build innovation capability in response to changing environments.

2.2. Conceptual Review
2.2.1. Supply chain management (SCM)

SCM is the integration of essential business operations throughout the supply chain to create value for
stakeholders and customers (Emir & Sulistyowati, 2024). It is an action performed by an organization to
enhance its supply chain effectiveness (Mehregan et al., 2023). Jeresa et al. (2022) opined that SCM creates
opportunities for improved quality processes, attracts potential customers, minimizes costs (Jeresa et al., 2022),
and helps organizations gain a competitive advantage (Tukamuhabwa et al., 2021; Islam & Qamari, 2021).
While SCM involves a broad set of practices, this study focuses specifically on supplier relationship
management, customer relationship management, information sharing, and postponement.

Supplier relationship management (SRM) is a practice that facilitates effective interaction and relationships
with suppliers for mutual benefit (Joshi, 2024). Effective SRM involves identifying strategic and less important
suppliers for the organization (Opaleye et al., 2020). It is a collaborative initiative with suppliers to maximize
supply chain effectiveness, reduce risk, and improve performance. Supplier relationship management
practices include joint product development, knowledge sharing, trust, supplier development, and long-term
collaboration, to name a few. Supplier relationship management increases production efficiency, customer
value, market share, and productivity while reducing cycle time and inventory costs (Munyimi & Chari, 2018).
Furthermore, maintaining strong relationships with suppliers reduces some transactional costs, such as the
cost of finding new suppliers, as well as lower coordination costs (Komora & Kavale, 2020).

Customer relationship management (CRM) establishes, maintains, and effectively expands customer
relationships (Rahman et al., 2021). The practice identifies the organization's most profitable customers and
determines how the organization interacts with them to maximize both organizational goals and customer
values. CRM aimed to understand and provide better customer value that surpasses that of competitors by
integrating processes, technology, and personnel into value chain operations. This management approach
increases efficiency, revenue, and overall productivity (Elmubasher & Alaraki, 2020). According to Hanaysha
and Mehmood (2022), CRM is made up of four behavioral components (customer focus/orientation, CRM
organizations, knowledge management, and technology-based CRM); these components must be integrated
to improve performance.

Information sharing (IS) involves the ongoing exchange of communication among supply chain members
(Doumbia et al., 2020). Through effective information sharing, organizations coordinate their activities in a
better manner with their supply chain members, leading to improved performance. Gamini and Rajapaksa
(2020) identified two dimensions of information sharing in SCM (information quantity and information
quality). Information quantity is the extent to which data is exchanged among chain partners (Gamini &
Rajapaksa, 2020). On the other hand, information quality is the subjective evaluation of users as to whether
information quality matches their own needs and intended usage (Jiang et al., 2021). Its measures include
accuracy, timeliness, adequacy, and credibility.

Postponement (PP) is recognized as a key SCM practice that involves deferring manufacturing and logistical
operations. It is the act of intentionally delaying the final production of a product until a customer order is
received (Prataviera et al., 2020). Relaying the importance of PP in SCM, Alim and Beullens (2022) pointed out
that manufacturers were able to customize products based on the customer’s needs at the final stage of sale.
Furthermore, PP enhances demand transparency and reduces uncertainty (Jafari et al., 2023); lowers inventory
levels; reduces the risk of unsold goods (Ferreira et al., 2015) and enhances efficiency and performance (Raj et
al., 2022). Despite these benefits, PP as a practice has some shortcomings. Beyond carrying the risk of unmet
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demand or stock-outs, the practice incurs potential costs associated with storing semi-finished products in
various geographical locations closer to end customers (Jafari et al., 2023).

2.2.2. Innovation capability (IC)

Innovation, as described by Simuka (2024), is a forward-thinking mindset that considers future possibilities.
Itis all about generating ideas, creating inventions, and bringing valuable new products, processes, or services
to the market. It is a critical component of business strategies that enable firms to enter new markets, expand
market share, and enhance their reputation among customers, thereby gaining a competitive advantage (Al
Kurdi et al., 2020). Therefore, a firm's ability to innovate is tied to its IC (Laforet, 2011).

IC has gotten global attention from scholars across various fields of specialization, resulting in diverse views
and definitions. Ruiz-Ortega et al. (2021) define IC as a firm’s ability to meet customer demands and create
value by transforming ideas and knowledge into innovative products. It is the firm's potential to create and
manage resources for the purpose of bringing forth new offerings, whether products or services (Ganguly et
al., 2020). Differences in views and perspectives have led to the identification of multiple dimensions of IC.
This study, however, measures IC using two dimensions: product and process innovation capability.

Product innovation capability describes a firm’s ability to offer novel products or services that have unique
features, functionality, specifications, and more, compared to those of rivals in the marketplace (Atalay et al.,
2013). This capability positions organization in the best place to develop and offer a set of innovative products
of value capable of satisfying customer desire (Aljanabi, 2020).

Process innovation capability, on the other hand, refers to a firm’s ability to obtain, analyze, convert, and apply
technical resources, procedures, and knowledge to improve processes, such as in manufacturing or service
delivery (Frishammar et al., 2012). This capability helps organizations modify their existing methods and
techniques of operation to present their offerings (Aljanabi, 2020).

2.2.3. Firm performance (FP)

Performance refers to an organization's ability to efficiently and effectively convert its resources to meet its
objectives (Barasa et al., 2015). It is the outcome achieved through the implementation of comprehensive
strategies or appropriate techniques (Sukati et al., 2020). Furthermore, performance denotes the completion of
a designated task, evaluated against predetermined standards of accuracy, completeness, cost, and speed over
a given period. Thus, it reflects the extent to which organizational objectives have been achieved or are being
accomplished. Performance is a complex concept with various dimensions, such as efficiency, effectiveness,
and adaptability, that cannot be sufficiently captured by a single performance measure (Mohammed et al.,
2013). In this study, the performance of the firms under investigation is assessed using two indicators: firm
efficiency and competitive advantage.

Efficiency is a primary focus within the industrial organizational domain (Ting et al., 2024). It refers to the
degree of performance that characterizes a process using minimal inputs to generate maximal outputs.
Efficiency signifies how an organization's internal components are optimally utilized (Mustaffa et al., 2023),
and it is often used to assess the results produced by certain inputs over a period. This study, therefore, defines
tirm efficiency (FE) as a firm’s ability to transform its inputs into output in a well-organized manner.

The survival of any business concern today lies in its ability to position itself above rivalries. Competitive
advantage (CA) refers to the edge gained by a company over its rivals through providing enhanced value to
customers, whether through lower prices or by delivering extra benefits and superior services (Attiany, 2014).
Linda and Thabrani (2021) described CA as a firm's capacity to establish a distinctive, efficient, and enduring
position in relation to its competitors. Maat et al. (2020) identify factors contributing to CA, including
price/cost, quality, reliable delivery, product innovation, and speed to market. Ultimately, CA sets an
organization apart, makes it compelling, and leads to greater success.
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In line with the objectives of the study and the research hypotheses formulated above, figure 1 presents the
framework of the study.
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Figure 1. Framework of study.
2.3. Empirical Review
2.3.1. SCM and FP

Chileshe and Phiri (2022) studied how SCM practices affect the performance of small and medium enterprises
(SMESs) in developing nations. According to According to PACRA there are 243 registered small and medium
Agro-dealers in Lusaka, only 151 were selected for the study. Data for the study were gathered through
questionnaires while analysis was done using regression analysis aided by SPSS. The findings affirmed that
adopting SCM practices has an impact on performance, particularly concerning competitive advantage.

Omigie and Kubeyinje (2022) investigated how SCM influences the performance of manufacturing companies
in Nigeria. The study adopted a survey research design via the administration of questionnaires to 200
employees across various departments such as production, procurement, warehouse, logistics, and marketing
of two manufacturing firms in Edo State. 186 responses were presented using descriptive statistical tools such
as mean and standard deviation, while inferential statistical tools such as correlation and regression were
employed to investigate relationships and effects. The study found a statistically significant positive
relationship between the identified SCM factors and the overall performance of manufacturing firms in
Nigeria.

Jeresa et al. (2022) examined the impact of SCM on organizational productivity using Nigeria Bottling
Company in the Federal Capital Territory-Abuja as a reference point. The study employed a cross-sectional
survey design, and a questionnaire was the research instrument used for data collection. The study drew a
sample size of 80 employees, but 88 questionnaires were administered. Using SPSS version 21.0, correlation
and regression analysis were conducted, and the study found that SCM has a significant and positive influence
on organizational productivity. Considering the above, the current study hypothesized that:

Hypothesis 1(H1): SCM has a significant positive effect on FP.

2.3.2.5CM and IC

Elfawal et al. (2021) conducted an empirical study on SCM practices, innovation capabilities, and operational
performance using FMCG organizations. The study employed a quantitative research design, and

questionnaire was the study primary data collection instrument. 800 questionnaires were administered, 566
(70.7%) were completed and returned, while 519 valid responses (65%) considered for analysis. Analysis based
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on the valid responses were conducted using Structural equation modeling (SEM) Amos 26.0 software. The
study found that SCM practices have a positive direct impact on IC.

Johono and Siagian (2022) assessed supply chain integration and its influence on operational performance
through the mediating of supply chain responsiveness and IC. From the population of 266 food and beverage
companies in East Java, a sample of 140 companies was drawn. A questionnaire formatted on a 7-point Likert
scale, available both in Google Form and in printed copies, was administered via social media, email,
WhatsApp, and postal mail to collect data. The analysis of the data was done through the partial least squares
technique, and part of the results established that supply chain integration significantly influences IC.

Munawaroh et al. (2024) conducted a study to examine the impact of SCM on IC, supply chain performance,
and organizational performance. A questionnaire, used as the research instrument, was distributed to the
owners and managers of 91 Yogyakarta pottery SMEs. Using SmartPLS SEM for data analysis, the study
established that SCM significantly influences IC. Considering the above, the current study hypothesized that:

Hypothesis 2 (H2): SCM has a significant positive effect on the IC.
2.3.3.IC and FP

Naala et al. (2017) studied to explore IC and its influence on the performance of Small and Medium Enterprises
in North-western part of Nigeria. Data for the study was sourced through a self-structured questionnaire
administered to 280 SMEs. The analysis of this data was done using Partial Least Squares Structural Equation
Modeling (PLS SEM) technique and the results found that there was a significant positive relationship between
IC and FP. This highlights the importance of IC as a critical factor for the success of SMEs.

Jalil et al. (2021) researched IC and SME performance, with a special focus on the mediating role of technology
adoption. Using a stratified sampling technique, a sample of 800 SMEs was drawn from nine states in
Malaysia. A self-structure questionnaire was used as a data collection instrument. Out of the total number of
questionnaires returned, 611 questionnaires were valid for further analysis. The results of the analysis revealed
the existence of a positive relationship between IC and SME performance.

Kareem et al. (2024) investigated how innovation capabilities mediate the relationship between dynamic
capabilities and the competitive performance of Hungarian SMEs. Using a simple random sampling
technique, the study included 250 micro firms, 180 small firms, and 70 medium-sized firms. Data were
analyzed using Structural Equation Modelling (SEM). The findings revealed that innovation capabilities,
particularly product and process capabilities, have a significant positive impact on the competitive
performance of Hungarian SMEs. Considering the above, the current study hypothesized that:

Hypothesis 3 (H3): IC has a significant positive effect on FP.
2.3.4. Mediating effect of IC in the relationship between SCM and Performance

Tian et al. (2021) investigated the mediating roles of IC and stakeholder pressure in supply chain integration,
interfirm value co-creation, and performance relationship among Ghanaian SMEs. The questionnaire which
was the study instrument was administered to 645 SMEs via email and 473 copies were returned and processed
for analysis using Structural Equation Model (SEM). The result of the analysis revealed that IC had a weak
mediating effect in the relationship between supply chain integration and FP.

Al-Taweel and Al-Hawary (2021) examined IC as a mediator in the relationship between strategic agility and
performance of listed corporations. A sample size of 370 senior managers was drawn and an electronic self-
reported questionnaire was sent out via email. Out of 370 questionnaires sent out, 249 were returned while
only 224 copies were considered valid for analysis. The study found IC playing a significant mediating role in
the relationship between strategic agility and organizational performance.
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Mehmood et al. (2024) examined the relationship between supply chain resilience (SCR) and organizational
performance (OP) via innovation as a mediator and information sharing as a moderator. The study employed
a quantitative research design; SMEs were drawn from three cities through convenience sampling. Data was
sourced through a questionnaire administered via email and WeChat, while analysis was done using
SmartPLS-4. The study found that innovation mediates the relationship between supply chain resilience and
organizational performance. Considering the above, the current study hypothesized that:

Hypothesis 4 (H4): IC significantly mediates the relationship between SCM and FP.
3. Methodology
3.1. Research approach and design

This study adopted a quantitative research approach, and a cross-sectional research design survey. A
quantitative research approach allows for systematic collection and analysis of data for understanding
relationships. Also, a cross-sectional survey design allows for collection of data within a specific point in time.
The adoption of this design aligns with the study by Paek and Lee (2017).

3.2. Area of study

The study was conducted in Lagos State, Southwest Nigeria. The state has been recognized as the nation’s
economic center and has the highest number of functioning manufacturing and servicing firms in Nigeria.
Also, the state currently has the highest number of operational textile firms in Nigeria.

3.3. Population of the study

The population of the study comprised all 353 top-, middle- and lower-level managers of the five selected
textile firms in Lagos State. The involvement of these categories of staff in the strategic and operational process
of firms justifies their consideration as respondents to the study.

3.4. Sample size and sampling technique

The study selected five textile firms in Lagos State using a convenience sampling technique. This technique
was adopted because it requires less effort, less time, and low cost and provides a wealth of qualitative data
(Golzar et al., 2022). To preserve confidentiality and based on the agreement with participating firms, the
names of the firms have not been disclosed in this publication. Furthermore, all top-, middle-, and lower-level
managers of the selected firms, totaling 353, were respondents to the study using a total enumeration sampling
technique. The researchers considered the adoption of this technique because it allows all individuals in the
population to be included, providing complete and exhaustive data (Kumar, 2014), and strengthens the
generalizability of findings (Creswell & Creswell, 2018).

3.5. Research instrument

The questionnaire remains the only research instrument used for data collection in this study. The
questionnaire has four sections (A-D). Section A focused on the respondent's demographic profile; sections B,
C, and D contain questions related to SCM and IC and FP, respectively. The instrument measures three main
constructs (SCM, IC, and FP). Specifically, SCM has SRM, CRM, IS, and PP as its sub-constructs; IC has
PRODIC and PROCIC as its sub-constructs; and OP has FE and CA as its sub-constructs. Items for SRM, CRM,
and IS were adapted from Nawaz (2019), while items for PP were adapted from Al-Hakimi et al. (2022).
Furthermore, items for PRODIC and PROCIC were adapted from Kafetzopo and Psoma (2015), while items
for FE and CA were adapted from Arogundade et al. (2023). For contextual fit, every adapted item was
reviewed, and minor adjustments were made to reflect the specific operational environment of the study.
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Responses to all items used to measure SCM and IC follow Rensis Likert's 7-point scale (1 = Strongly Disagree,
2 = Disagree, 3 = Somewhat Disagree, 4 = Neutral, 5 = Somewhat Agree, 6 = Agree, and 7 = Strongly Agree).
Also, responses to all items used to measure FP follow a summated rating scale ranging from 1 to 7 points (1
= Very Low, 2 = Low, 3 = Somewhat Low, 4 = Moderate, 5 = Somewhat High, 6 = High, and 7 = Very High).
This rating system was adopted to minimize statistical skewness. The outcome of the reliability and validity
assessment is presented in Table 2.

3.6. Method of data collection

Since the study adopted a survey research design, the researcher emailed all selected firms to seek approval
for questionnaire administration. Upon approval, the researcher’s representatives, with support from one
internal staff member per firm, administered the questionnaire in each selected firm between January and
March 2025. Precisely, the data collection process lasted for five weeks, yielding a 92.9% response.

3.7. Method of data analysis

This study employed SPSS statistical software to perform both descriptive and inferential statistical analysis.
The demographic characteristics of the respondents were analyzed using frequency and percentage, while a
summary of data was done using mean and standard deviation. To ascertain the accuracy of the measurement
scales, reliability and validity tests were conducted. Reliability was assessed using Cronbach’s Alpha (= 0.7),
while Composite Reliability (CR > 0.7) ensured construct reliability, and Average Variance Extracted (AVE >
0.5) measured convergent validity. However, since SPSS does not provide CR and AVE directly, they were
therefore calculated manually using factor loadings (A) obtained from a factor analysis.

Furthermore, correlation analysis was done to assess the strength of relationships among the variables under
study, while mediation analysis was carried out using Model 4 of the SPSS PROCESS macro. Subconstructs
were combined into composite scores to allow for more effective analysis. The study used p < 0.05 or a 95%
confidence interval (CI) to determine significance.

4. Results

This section provides descriptive and inferential statistics for the study. Out of the 353 questionnaires
distributed to the selected firms' top, middle, and lower managers, 328 were returned. After data screening,
16 out of the returned questionnaires were discarded due to blank responses, while 312 questionnaires were
retained for analysis.

4.1. Respondent demographics profile

The respondent's demographic profile is captured using six items. Table 1 presents the demographic profile
of respondents. Most of the participants were male (60.6%), and the largest age group was 40-59 years (59.9%).
A good number of the participants held a bachelor’s degree or higher national diploma (70.2%), indicating
that respondents were highly educated. Most respondents (82.4%) had between 5 and 15 years of work
experience, with 48.7% having 5-10 years and 33.7% having 11-15 years. This distribution indicates a pool of
experienced professionals. Lower-level managers constitute the larger respondents (56.7%), followed by 24.7%
at the middle level and 18.6% at the top level. The distribution suggests that most participants hold operational
or entry-level positions. In addition, the highest number of respondents came from the production department
(29.5%), tfollowed by the procurement and supply chain department (19.8%) and the quality control
department (13.8%). The sales and marketing department and research & development department had
smaller representations (8.3% each). The remaining 9.6% of the respondents are from other departments. This
indicates a fairly spread of participants across departments.
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4.2. Reliability and Validity Assessment

This study conducted a thorough reliability and validity assessment of variables under study and their related
items. Convergent validity was established through factor loadings while reliability was ascertained via
Cronbach'’s alpha (CA), composite reliability (CR), and average variance extracted (AVE). Table 2 presents this
in detail.

Table 1. Demographic profile of participants.

Categories Frequency Percentage
Gender Male 189 60.6
Female 123 39.4
Total 312 100
Age group Less than 20 years 0 0.0
20 - 39 years 105 33.7
40 - 59 years 187 59.9
Above 60 years 20 6.4
Total 312 100
Highest WAEC/SSCE 0 0.0
Educational OND/NCE 0 0.0
qualification =~ BSc/HND 219 70.2
MSc/MBA 87 27.9
PhD. 6 1.9
Total 312 100
Year of Less than 5years 31 9.9
Experience 5-10 years 152 48.7
11-15 years 105 33.7
16 years and above 24 7.7
Total 312 100
Category of Top Level 58 18.6
management  Middle Level 77 24.7
Staff Lower Level 177 56.7
Total 312 100
Department Production Dept. 92 29.5
Quality Control Dept. 43 13.8
Sales and Marketing Dept. 62 8.3
Procurement and Supply Chain Dept. 26 19.8
Customer Service Dept. 33 10.6
Research & Development Dept. 26 8.3
Others 30 9.6
Total 312 100

As shown in Table 2, all items have loading factors that exceed 0.7. Therefore, the instrument’s validity is
affirmed. Furthermore, with the lowest CA value of 0.851 and CR values of 0.894, which both exceed 0.7, the
internal consistency and reliability of variables are established. In addition, the AVE value of 0.628 exceeds
the 0.5 threshold, affirming the validity and reliability of the instrument in measuring the intended constructs.

4.3. Descriptive statistics and correlations analysis

The central tendency and variability of the data were determined through the mean and standard deviation,
respectively. Also, correlation analysis was used to measure the variable’s strength and direction of
relationship. The relationship is presented in Table 3.

Table 3 presents the descriptive statistics and correlations among the eight constructs observed. The mean
values range from 20.94 for PP and to 24.49 for IS, with standard deviations between 2.44 for PROCIC and 4.32
for CRM. By these results, IS is highly rated favorably by the respondents while the rating for PP is relatively
low, indicating lower perceived importance in these areas.

Furthermore, PRODIC exhibits low variability (SD = 2.44), while CRM exhibits the highest variability (SD =

4.32). Lower standard deviations (SDs) signify greater agreement among respondents, whereas higher SDs
mirror more diverse opinions.
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Table 2. Reliability and validity analysis.

Item Loading CA CR AVE
Factor (A)  (>0.7)  (>0.7)  (>0.5)

Supply Chain Management (SCM)

SRM1: When choosing suppliers, quality is our top consideration. 0.855

SRM2: Our firm frequently works with our vendors to resolve issues. 0.853

SRM3: Our main suppliers are part of our ongoing improvement initiatives. 0.825 0.890  0.907  0.707
SRM4: Our primary suppliers are involved in our planning and goal-setting processes. 0.846

SRMB5: Our key suppliers are involved in developing new products. 0.844

CRMI: Our firm's regular customer interactions shape standards for responsiveness. 0.849

CRM2: Our firm assesses and quantifies customer satisfaction on a regular basis. 0.866

CRM3: Our firm regularly identifies and assesses future customer expectations. 0.872

CRM4: Our firm makes it easier for customers to ask for help from us. 0.881 0901 0924 0.752
CRMS5: Our firm periodically evaluates our relationship with our customers. 0.846

IS1: Our communicate evolving demands to trading partners beforehand. 0.844

IS2: Our firm share proprietary information with our trading partners. 0.867

IS3: We are fully informed about matters that impact our business by our trading 0.868 0904 0938  0.742
partners.

IS4: Our firm shares information with partners to support business planning. 0.865

IS5: Our trading partners communicate with one another on developments or 0.864

occurrences that could impact the other partners.

PP1: The firm’s products are structured in a way that allows components to be 0.837

completed in separate stages.

PP2: The firm postpones final product completion until we receive actual customer 0.839

orders. 0.905 0937 0.745
PP3: The firm carries out final assembly operations as late as possible in the supply 0.877

chain

PP4: The firm orders raw materials only after confirming customer demand. 0.882

PP5: Some value-adding steps are delayed until customer needs are clear. 0.878

Innovation Capability (IC)

PRODICI: The firm introduces new and innovative products into the market. 0.798

PRODIC2: Our firm has the capability to bring in new knowledge or technologies to 0.715

develop new products. 0.869 0.897  0.631
PRODIC3: Our firm could use new materials, new product functions, and a new design. 0.835

PRODIC4: The firm's products are modified and improved. 0.789

PRODICS5: Our firm enhances the manufacturing technology of new products 0.829

PROCICI: Our firm has a pioneer disposition to introduce new processes. 0.736

PROCIC2: Our firm improves existing machinery and equipment. 0.845

PROCICS: Our firm responds smartly to new processes from competitors. 0.797 0.885 0.894  0.628
PROCIC4: Our firm adapts machines and creates original processing solutions. 0.837

PROCICS: Our firm can adjust processes across production, inventory, distribution, etc. 0.741

Firm Performance (FP)

FE1: The extent to which time is saved when tasks are well organized in our firmis .... 0.788

FE2: The extent to which effective planning helps our firm achieve its operational 0.758

targets is ...

FE3: The degree to which productivity improves when job responsibilities are clearly 0.833 0.851 0901  0.645
organized is ....

FE4: The degree to which productivity improves when tasks are properly planned in 0.791

advance is ...

FE5: The extent to which proper scheduling contributes to meeting our production 0.844

targets is...

CA1: When compared to our competitors, the price of our products is .... 0.855

CAZ2: The rate at which the quality of our products has surpassed that of our rivals s .... 0.791

CAZ3: The degree to which we have surpassed our rivals in terms of customer 0.842 0.884 0.929  0.725
satisfaction is ....

CAA4: Our firm's provision of dependable delivery is .... 0.911

CAB5: The speed at which customers’ orders are fulfilled and delivered on schedule is ... 0.854

N=312

Also, the correlation coefficients range from 0.592 to 0.851 (p < 0.05) reflects a strong positive relationship
among constructs. There exists a strong interrelationship between SRM, CRM, and IS. Observably, SRM and
CRM exhibit the strongest correlation (0.851) among SCM constructs. Also, the two constructs of IC (PRODIC
and PROCIC) exhibit a strong correlation (0.803) reinforcing their synergistic nature. Performance indicators
(FE and CA) are found to be highly correlated (0.829) establishing efficiency, a key driver of competitiveness.
A moderate correlation (0.592-0.603) was found between PP and other constructs.
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4.4. Mediation analysis

The PROCESS macro (Model 4) for SPSS, developed by Andrew F. Hayes for mediation, which uses ordinary
least squares (OLS) regression, was employed to estimate the direct, indirect, and total effects of the
relationship between SCM and FP, and through IC. The results of the relationship are summarized in Table 4
and depicted in figure 2.

Table 3. Descriptive statistics and correlation matrix.

Constructs Mean SD Correlations?
SRM CRM IS PP PRODIC PROCIC CA FE
1. SRM 23.57 398 1
2. CRM 2410 432 0.851" 1
3.1S 2449 424 0.812" 0.837" 1
4. PP 2094 3.69 0.700™ 0.709™ 0.614™ 1
5. PRODIC 23.01 244 0.727" 0.647" 0.630™ 0.599™ 1
6. PROCIC 21.63 291 0.742™ 0.682™ 0.679™ 0.592™ 0.803™ 1
7.FE 22.09 341 0.701* 0.678™ 0.657" 0.603™ 0.627" 0.624™ 1
8.CA 2397 4.02 0.715™ 0.720™ 0.673™ 0.595™ 0.641" 0.630™ 0.829™ 1

**. Correlation is significant at the 0.05 level (2-tailed).
b. Listwise N=312

Table 4 examined the effect of SCM (independent variable) on IC (mediator) to ascertain path a. The result of
the OLS regression (B = 0.267, p < 0.05, t =21.128) affirmed SCM a significant predictor IC. That is, for every 1-
unit increase in SCM, IC increases by 0.267 units, holding other factors constant. The associated confidence
interval (LLCI =0.242, ULCI = 0.292) does not contain zero; therefore, the significance of the effect is affirmed.
Also, the effect of IC (mediator) on FP (dependent variable) after controlling for the SCM (independent
variable) was examined to establish path b. The coefficient for this path is B = 0.332. This means that for every
1-unit increase in IC, FP increases by 0.332 units, holding SCM constant. The effect was found to be statistically
significant (t =4.361, p < 0.05), revealing a strong relationship between CI and FP. In addition, the confidence
interval (LLCI = 0.182, ULCI = 0.482), which does not include zero, statistically confirmed the significance of
the effect.

Table 4. Mediation analysis results.

Coefficient Standard 95% CI 95% CI
A Effect Path (B) Error (SE) t-value p-value (Lower) (Upper)
1 SCM — IC Path a 0.267 0.013 21.218 0.000 0.242 0.292
2 IC—FpP Path b 0.332 0.076 4.361 0.000 0.182 0.482
3 SCM — FP (Total) Path ¢ 0.378 0.017 21.744 0.000 0.343 0.412
4  SCM — FP (Direct) Path ¢’ 0.289 0.026 10.927 0.000 0.237 0.341
B Effect Path B (Coeff.) Boot SE Boot 95% CI (Lower) Boot 95% CI (Upper)
1  SCM — IC — FP (Indirect) (axb) 0.089 0.031 0.032 0.153

Furthermore, the direct influence of SCM (independent variable) on FP (dependent variable) without
considering the indirect pathway through IC (mediator) was examined to establish path c. The coefficient (B)
= 0.378 suggests that, for every 1-unit increase in SCM, FP increased by 0.378 units. Also, the t-value of 21.774
and p < 0.05 established that the total effect is statistically significant. The confidence interval (LLCI = 0.343,
ULCI = 0.412) falls within the range and does not include zero. The effect is therefore considered statistically
significant.

Path c' depicts the direct effect of SCM (independence variable) on FP (dependent variable) after the inclusion
of IC (mediator). The path attempted to see if SCM still has a significant effect on FP once IC is included in the
model. The OLS regression results (B = 0.289, p <0.05, t = 10.927) established that with the inclusion of IC, the
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effect of SCM on FP decreased and remain significant. The confidence interval (LLCI = 0.237, ULCI = 0.341)
which falls within the range of 95% confidence and does not include zero, further confirmed the significant
effect.

Lastly, the effect of SCM (independent variable) on FP (dependent variable) via CI (mediator) was examined.
This indirect pathway considered paths ‘a” and ‘b’ to assess the portion of the relationship between SCM and
FP that is transmitted through IC. The indirect effect (B = 0.089) implies that SCM indirectly increases FP by
0.089 units through its effect on IC. The significance of the effect was confirmed by the Boot 95% confidence
interval (LLCI = 0.032, ULCI = 0.153), which does not include zero.

Based on the above findings, it is obvious that SCM had both direct and indirect effects on FP significantly.
However, the magnitude of the direct effect reduced (B = 0.289) compared to its total effect (B = 0.378). This
implies that SCM indirectly increases FP by 0.089 units through its effect on IC. Therefore, IC partially mediates
the relationship between SCM and FP.

Innovation
Capability
(1C)

b =0.332
p = 0.000

a =0.267
p = 0.000

c=0.378
p =0.000 Direct effect _
Supply Chain > Firm
Management | _ _ _ _ _ _ _ _ _ _ > Performance
(scm) ¢’=0.289 Indirect effect (FP)

p = 0.000

Figure 2. Dual-pathway relationship.
5. Discussion

Specifically, four objectives were formulated and hypothesized for the study. The first objective assessed the
effect of SCM on FP; the second objective sought the effect of SCM on IC; the third objective assessed the effect
of IC on FP, while the fourth objective sought the mediating role of IC in the relationship between SCM and
FP. Findings are discussed below.

Firstly, the analysis revealed that SCM has a significant predictive value for FP. That is, effective SCM practices
have a positive and measurable impact on the performance of the textile firms under study. These findings
are consistent with those of Chileshe and Phiri (2022), Vignesh and Gowthaman (2022), and Jeresa et al. (2022),
all of whom established that strong SCM practices contribute to better FP. The finding emphasizes the critical
role that SCM plays in achieving firm efficiency and competitiveness in the textile industry. Therefore, based
on the statistical evidence, hypothesis 1, which states that SCM has a significant positive effect on FP, is
accepted.

Secondly, the analysis revealed that SCM predicts IC significantly. SCM, through its various practices,
enhances product development and process improvement. These findings corroborate the findings of
Munawaroh et al., (2024), Elfawal et al., (2021), and Johono and Siagian (2022), who earlier affirmed a strong
positive relationship between SCM and IC in their study. Therefore, based on statistical evidence, hypothesis
2, which says SCM has a significant positive effect on the IC, is accepted.

Thirdly, the analysis revealed that IC significantly influenced FP. This finding underscores the role of IC in
driving FP. A firm's capability to modify existing processes and turn out better offerings enhances a firm's
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competitive advantage and overall performance. These findings are consistent with those of Kareem et al.,
(2024); Jalil et al., (2021); Naala et al., (2017); and Kafetzopoulos and Psoma (2015), all of whom found that IC
plays an important role in improving organizational performance. Considering this, hypothesis 3, which states
that IC has a significant positive effect on FP, is accepted.

Finally, IC was found to be a significant mediator of the relationship between SCM and FP. The direct effect
of SCM on FP was significantly reduced after the inclusion of IC in the SCM-FP relationship. This implies that
IC partially transmits the relationship. This is consistent with previous research by Tian, et al., (2021); Al-
Taweel and Al-Hawary (2021); and Mehmood et al., 2024), which confirmed the mediating role of IC in the
SCM-FP relationship. Thus, hypothesis 4, which states that IC significantly mediates the relationship between
SCM and FP, is accepted.

Theoretical implications: This study advances theory by integrating the Resource-Based View (RBV) and
Dynamic Capabilities Theory (DCT) to explain the direct and indirect influence of SCM on FP. The study
supports RBV's perspective of SCM and IC as valued internal resources by showing that SCM improves
innovation capability before improving performance. Also, it extends the application of DCT by showing that
firms must adapt and reconfigure their SCM practices to develop innovation capabilities in dynamic
environments. This dual-theoretical insight advances the understanding of how internal resources and
dynamic processes interact to drive firm success.

Managerial implications: The findings of this study provide valuable guidance for business leaders aiming to
improve firm performance. Managers should have the understanding that effective supply chain management
practices alone are insufficient for improving performance; they must be complemented by strong innovation
capabilities. Also, as a matter of priority, managers should build flexible and responsive systems capable of
adapting quickly to changes in customer demands, market conditions, or disruptions. By integrating
innovation into supply chain processes, firms can achieve greater efficiency, deliver better value to customers,
and maintain a competitive edge in dynamic environments.

Policy Implications: For government and industry leaders, the study shows that supporting innovation within
supply chains can be of help in growing organizations. Policies that encourage companies to work closely with
stakeholders such as suppliers and customers, adopt new technologies, and improve supply chain systems
can lead to better performance across industries.

6. Conclusions

This study examined the mediating role of IC in the relationship between SCM and the performance of selected
textile firms in Nigeria. Based on the findings of the study, some conclusions were made. First, the study
concluded that SCM directly and significantly enhances FP. In other words, firms with effective SCM stand to
be operationally efficient and maintain a highly competitive advantage. Second, SCM exhibits a positive and
significant effect on IC. That is, SCM enhances firms’” innovative capability, leading to product development
and process improvement. Third, IC plays a significant role in improving FP. Firms’ innovative capability
enhances the modification of existing processes and helps in turning out better offerings, all of which enhances
afirm's competitive advantage and overall performance. Lastly, IC partially mediates the relationship between
SCM and FP. This suggests that part of the effect of SCM on FP occurs indirectly through IC. The findings of
the study highlight the need for firms to seek to embrace SCM as it promises to foster innovative capability by
encouraging collaboration with suppliers and customers, exchanging communication among supply chain
members, and delaying the final production of a product until a customer order is received. Policymakers and
leaders from industry should prioritize investments in SCM practices that can bring supply chain partners
together to build a strong IC for performance improvement. This study only explored a single mediating
variable (IC), ignoring other pathways through which SCM influences FP. With this, the role of IC in the
relationship between SCM and FP might be overestimated, distorting the true nature of the relationship
between variables. Furthermore, the selection of firms engaged in the study using a convenience sampling
technique limits the representativeness and the generalizability of the findings to the larger textile industry in
Nigeria. However, it is pertinent to state that while the study acknowledges these limitations, they do not
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jeopardize the reliability or significance of the findings. Based on the few limitations identified, it is suggested
that future studies explore multiple mechanisms, including strategic agility and organizational learning,
through which SCM influences FP. In addition, the inadequate representation issue can be addressed by
considering a probability-based sampling technique such as simple random and stratified sampling. The
adoption of these techniques will enhance the sample representation and generalization of findings.

Author Contributions:

Conceptualization: Muyiwa Adeleke OPALEYE.

Data curation: Muyiwa Adeleke OPALEYE, Iyabode Abisola ADELUGBA.

Formal analysis: Muyiwa Adeleke OPALEYE, Olayinka Funmi BABATUNDE.

Funding acquisition: Adepeju Abimbola OPALEYE, Iyabode Abisola ADELUGBA.
Investigation: Muyiwa Adeleke OPALEYE, Adepeju Abimbola OPALEYE.

Methodology: Muyiwa Adeleke OPALEYE, Adepeju Abimbola OPALEYE.

Project administration: Iyabode Abisola ADELUGBA, Olayinka Funmi BABATUNDE.
Resources: Muyiwa Adeleke OPALEYE.

Software: Adepeju Abimbola OPALEYE, Iyabode Abisola ADELUGBA.

Visualization: Muyiwa Adeleke OPALEYE, Adepeju Abimbola OPALEYE.

Writing — original draft: Muyiwa Adeleke OPALEYE, Adepeju Abimbola OPALEYE, lyabode Abisola
ADELUGBA, Olayinka Funmi BABATUNDE.

Writing — review & editing: Iyabode Abisola ADELUGBA, Olayinka Funmi BABATUNDE.

Funding: This research received no external funding.

Institutional Review Board Statement: Not applicable.

Informed Consent Statement: Not applicable.

Data Availability Statement: Data is available upon request from the authors.
Conflicts of Interest: The author(s) declares no conflicts of interest.
References

Afework, Y., Chekole, A., & Saxena, N. (2020). The effect of supply chain management practices on
organizational performance with the mediating role of inventory management: The case of
Ethiopian Pharmaceutical Supply Agency. Kaav International Journal of Economics, Commerce &
Business Management,7(1), 21-26. https://doi.org/10 .52458/23484969.2020.v7.iss1.kp.ad

Al Kurdji, B., Alshurideh, M., & Al afaishata, T. (2020). Employee retention and organizational performance:
Evidence from banking industry. Management Science Letters, 10(16), 3981-3990.

Al-Hakimi, M. A., Borade, D. B., Saleh, M. H., & Nasr, M. A. (2022) The moderating role of supplier
relationship on the effect of postponement on supply chain resilience under different levels of
environmental uncertainty. Production & Manufacturing Research, 10(1), 383-409, DOI:
10.1080/21693277.2022.2089264

Alim, M., & Beullens, P. (2022). Improving inventory system performance by selective purchasing of buyers’
willingness to wait. European Journal of Operational Research, 300(1), 124-136.

Aljanabi, A. R. A (2020). The role of innovation capability in the relationship between marketing capability
and new product development: Evidence from the telecommunication sector. Eur. J. Innov. Manag.

Al-Taweel, I, & Al-Hawary, S. (2021). The mediating role of innovation capability on the relationship
between strategic agility and organizational performance. Sustainability, 13(15), 7564.
https://doi.org/doi: 10.3390/su13147564

Arogundade, K. K., Opaleye, M. A., & Ajayi, O. M. (2023). The effects of environmental uncertainties on
performance of quoted food and beverage firms in Nigeria. International Journal of Business
Innovation and Research, 2(4), 479 — 496.

248 of 252



Opaleye et al., American Journal of Business Science Philosophy, 2025, 2(2), 235-252.

Asogwa, O. 5., Nzewi, H. N., & Okafor, C. O. (2024). Incremental innovation and competitive advantage of
textile industry in Nigeria. International Journal of Business and Management Research, 4(3), 319-
333.

Atalay, M., Anafarta, N., & Sarvan, F. (2013). The relationship between innovation firm performance: An
empirical evidence from Turkish automotive supplier industry. Procedia: Social and Behavioral
Sciences, 75, 226-235. https://doi.org/10.1016/j.sbspro.2013.04.026

Attia, A. (2023). Effect of sustainable supply chain management and customer relationship management on
organizational performance in the context of the Egyptian textile industry. Sustainability 2-16, 4072.
https://doi.org/10.3390/su15054072

Attiany, M. S. (2014). Competitive advantage through benchmarking: Field study of industrial companies
listed in Amman stock exchange. Journal of Business Studies Quarterly, 5(4), 41- 51.

Ayorinde, O. S. (2024). The effect of supply chain management on firm performance in the fast-moving
consumer goods sector of Nigeria. ICONIC Research and Engineering Journals, 8(1), 394- 410

Barasa, P. W., Simiyu, G. N., & Iravo, M. A. (2015). Impact of supply chain collaboration practice on the
performance of steel manufacturing companies in Kenya. European Journal of Logistics Purchasing
and Supply Chain Management, 3(2), 28-39.

Barney, J. B. (1991). Firm resources and sustained competitive advantage. Journal of Management, 17(1), 99—
120.

Bleady, A., Ali, A. H., & Ibrahim, S. B. (2018). Dynamic capabilities theory: Pinning down a shifting concept.
Academy of Accounting and Financial Studies Journal, 22(2), 1-16.

Canbul, A., & Cemberci, N. (2023). Innovation capability as key to competitive advantage: Relation of
product innovation capability, process innovation capability, and firm performance. Journal of
International Trade, Logistics and Law, 9(1), 134-142

Chileshe, M., & Phiri, J. (2022). The impact of supply chain management practices on performance of small
and medium enterprises in developing countries: A case of Agro-Dealers in Zambia. Open Journal of
Business and Management, 10, 591-605. https://doi.org/10.4236/0jbm.2022.102033

Chowdhury, A. Y., & Islam, N. (2023). Supply chain management and operational performance: a critical
evaluation of available literatures. International Journal of Applied Business and Management
Sciences, 2(2), 233-251.

Creswell, ]. W., & Creswell, J. D. (2018). Research design: Qualitative, quantitative, and mixed methods
approaches (5th ed.). SAGE Publications.

Ding, B., Hernandez, X. F., & Jané, N. A. (2023). Combining lean and agile manufacturing competitive
advantages through Industry 4.0 technologies: an integrative approach. Production Planning &
Control, 34(5), 442-458. https://doi.org/10.1080/09537287.2021.1934587

Doumbia, M. O., Awudu, I, Yakubu, M., & Al Ganideh, S. F. (2021). The impact of information sharing on
organisational performance: a supply chain perspective. Int. J. Business Performance and Supply
Chain Modelling, 12(3), 282-305. https://doi.org/10.1504/]JBPSCM.2021.117907

Elfawal, A., Ragheb M. A., & Adel, R. (2021). Supply chain management practices, innovation capabilities
and operational performance: An empirical evidence from the FMCG sector. The Business and
Management Review, 12(1), 70-81. https://doi.org/10.24052/bmr/v12nu01/art-07.

Elmubasher, N. H., & Alaraki, M. M. E. (2020). The effect of customer relationship management dimensions
on the organizational performance in telecommunication sectors in Sudan. Arab Journal for
Scientific Publishing (AJSP) 2, 63-75

Emir, S., & Sulistyowati, N. (2024). The effect of supply chain management and total quality management on
operational performance through competitive advantage. International Journal of Research in
Business and Social Science (2147- 4478), 13(1), 27-37. https://doi.org/10.20525/ijrbs.v13i1.3087

E-Vahdati, S., Mohsen Akbari, M., & Habibi, K. (2020). Impact of supply chain management practices on
supply chain performance in Iranian oil and gas companies. Humanities & Social Sciences Reviews,
8(5), 58-67. https://doi.org/10.18510/hssr.2020.856

Ferreira, K. A, Tomas, R. N., & Alcantara, R. L. C. (2015). A theoretical framework for postponement concept
in a supply chain. International Journal of Logistics Research and Applications,18(1), 46-61.

Frishammar, J., Kurkkio, M., Abrahamsson, L., & Lichtenthaler, U. (2012). Antecedents and consequences of
firms' process innovation capability: A literature review and a conceptual framework. IEEE
Transactions on Engineering Management, 59(4), 519-529. https://doi.org/10.1109/TEM.2012.2187660

249 of 252



Opaleye et al., American Journal of Business Science Philosophy, 2025, 2(2), 235-252.

Gamini, L. P. S, & Rajapaksa, P. K. (2020). Impact of supply chain management practices on competitive
advantage and organization performance: Evidence from the manufacturing industry in Sri Lanka.
Sri Lanka Journal of Management Studies, 2(1), 137-158.

Ganguly, A., Kumar, C., Saxena, G., & Talukda, A. (2020). Firms’ reputation for innovation: Role of
marketing capability, innovation capability, and knowledge Sharing, 19(2),
https://doi.org/10.1142/S0219649220500045

Golzar, J., Noor, S., & Tajik, O. (2022). Convenience sampling. International Journal of Education and
Language Studies, 1(2), 72-77. https://doi.org/10.22034/ijels.2022.162981

Hanaysha, J. R., & Mehmood, K. K. (2022). An exploration of the effect of customer relationship management
on organizational performance in the banking sector. International Journal of Customer Relationship
Marketing and Management, 13(1), 1-16. https://doi.org/10.4018/IJCRMM.2022010101

Islam, A. M., & Qamari, I. N. (2021). Effect of supply chain management on competitive advantage and
organizational performance: Studies on the batik industry in Yogyakarta City. In Proceedings of the
4th International Conference on Sustainable Innovation 2020 — Accounting and Management
(ICOoSIAMS 2020) (Vol. 176, pp. 334-339). Atlantis Press. https://doi.org/10.2991/aer.k.210121.047

Jafari, H., Eslami, M. H., & Paulraj, A. (2023). Postponement and logistics flexibility in retailing: The
moderating role of logistics integration and demand uncertainty. International Journal of Production
Economics, 1-16. https://doi.org/10.1016/j.ijpe.2021.108319

Jalil, M. F., Ali, A., & Kamarulzaman, R. (2021). Does innovation capability improve SME performance in
Malaysia? The mediating effect of technology adoption. The International Journal of
Entrepreneurship and Innovation, 0(0), 1-15. https://doi.org/10.1177/14657503211048967

Jeresa, S., Orji, M. G., & Enose, A. M. (2022). Effect of supply chain management on organizational
productivity — A study of Nigeria Bottling Company Abuja. Amity Journal of Management
Research, 5(1), 722-731.

Jiang, G, Liu, F., Liu, W,, Liu, S., Chen, Y., & Xu, D. (2021). Effects of information quality on information
adoption on social media review platforms: Moderating role of perceived risk. Data Science and
Management, 1(1), 13-22. https://doi.org/10.1016/j.dsm.2021.02.004

Johono, D. F., & Siagian, H. (2022). Impact of supply chain integration, supply chain responsiveness, and
innovation capability on operational performance in era Covid-19. Petra International Journal of
Business Studies, 5(1), 30—43. https://doi.org/10.9744/ijbs.5.1.30-43

Joshi, S. (2024). Supplier relationship management practices and firm performance: Evidence from small and
medium enterprises in India. Global Journal of Purchasing and Procurement Management, 3(1), 42—
54. https://doi.org/10.47604/gjppm.2469

Kafetzopoulos, D., & Psoma, E. (2015) The impact of innovation capability on the performance of
manufacturing companies The Greek case Journal of Manufacturing Technology Management, 26(1),
104-130. https://doi.org/10.1108/]MTM-12-2012-0117

Kareem, M. A., Kummitha, H. R., & Kolloju, N. (2024). The mediating role of innovation capabilities on the
relationship between dynamic capabilities and firm competitive performance. Organizacija, 57(1),
56-71. https://doi.org/10.2478/orga-2024-0004

Komora, M. K., & Kavale, S. (2020). Effect of supplier relationship management on procurement
performance of coast water service board. International Journal of Advanced Research and Review
(JARR), 5(7), 01-18.

Kumar, R. (2014). Research Methodology: A step-by-step guide for beginners (4th ed.). SAGE Publications.

Laforet, S. (2011). A framework of organisational innovation and outcomes in SMEs. International Journal of
Entrepreneurial Behaviour & Research, 17(4), 380-408. https://doi.org/10.1108/13552551111139638

Linda, M. R,, & Thabrani, G. (2021). Supply chain management practices on competitive advantage with
supply chain performance as moderating variable. Proceedings of the Seventh Padang International
Conference on Economics Education, Economics, Business and Management, Accounting and
Entrepreneurship (PICEEBA 2021), 192(PICEEBA), 469-480.

Maat, P., Syamsu, A., & Musran, M. (2020). The effect of supply chain strategy toward competitive
advantage, and company performance: The case of small- medium industries in West Sulawesi
Province of Indonesia. ESPACIOS, 41(14), 16.

Mehmood, S., Nazir, S., Fan, J., & Nazir, Z. (2024). Achieving supply chain sustainability: enhancing supply
chain resilience, organizational performance, innovation and information sharing: Empirical

250 of 252



Opaleye et al., American Journal of Business Science Philosophy, 2025, 2(2), 235-252.

evidence from Chinese SMEs. Modern Supply Chain Research and Applications, 7(1), 2-29.
https://doi.org/10.1108/MSCRA-01-2024-0002

Mehregan, E., Sanaei, S., Manna, M., Bozorgkhou, H., & Heidar, S (2023). The Role of SCM practices in
Competitive Advantage and Firm Performance: A Mediating Role of Supply Chain Innovation and
TQM. Technical Journal, 17(4), 516-523.

Mohammed, A., Rashid, B., & Shaharuddin, T. (2013). Assessing the influence of customer relationship
management (CRM) dimensions on organization performance: An empirical study in the hotel
industry. Journal of Hospitality and Tourism Technology, 4(3), 228-247.
https://doi.org/10.1108/JHTT-01-2013-0002

Munawaroh, M., Widiastuti, N., & Riska (2024). Optimizing organizational performance: Revealing the
impact of supply chain management through innovation capabilities and supply chain performance.
In Proceedings of the 1st International Conference on Management and Sustainable Environment
(ICOMSE 2024). https://doi.org/10.1051/e3sconf/202457105001

Munyimi, T. F., & Chari, D. F. (2018). The role of buyer—supplier relationships in achieving economic
sustainability in the private telecommunication sector in Zimbabwe. Cogent Business &
Management, 5(1). https://doi.org/10.1080/23311975.2018.1540917

Mustaffa, A. H., Bahrudin, N. Z., Sahudin, Z., Abdullah, H., & Abdul Aziz, M. R. (2023). What have we
learned from firm efficiency research for the past 35 years? A Bibliometric Analysis. Information
Management and Business Review, 15(1), 216-227. https://doi.org/10.22610/imbr.v15i1(I)SI.3406

Naala, M.N.L, Nordin, N., & Omar, W.A.W. (2017). Innovation Capability and Firm Performance
Relationship: A Study of Pls-Structural Equation Modeling (Pls-Sem) International Journal of
Organization & Business Excellence, 2(1), 39-50.

Nawaz, W. (2019). The impact of supply chain management practices on organizational performance of
textile industry [Master’s thesis, Bahria University — Karachi Campus]. ResearchGate.
https://doi.org/10.13140/RG.2.2.29577.06244/1

Ohue, P. 1, & Akhator, P. A (2021). Supply chain management and performance of brewing firms in South-
South. Nigeria. Research Journal of Business and Economic Management, 4(1), 13-18.
https://doi.org/10.31248/RJBEM2021.054

Omigie, O., & Kubeyinje, G. T. (2022). Supply chain management and performance: Evidence from
manufacturing organisations in Nigeria. Journal of Technology and Operations Management, 17(2),
72-84. https://doi.org/10.32890/jtom2022.17.2.7

Opaleye, M. A,, Ojelade, M. O., & Aremu, A. B. (2020). Effects of supplier relationship management practices
on performance of quoted food and beverage firms in Nigeria. IIARD International Journal of
Economics and Business Management, 6(2), 34—48.

Paek, B., & Lee, H. (2018). Strategic entrepreneurship and competitive advantage of established firms:
Evidence from the digital TV industry. International Entrepreneurship and Management Journal
14(4), 883-925. https://doi.org/10.1007/s11365-017-0476-1

Penrose, E. (1959). The Theory of the Growth of the Firm. Basil Blackwell, Oxford.

Prataviera, L. B., Perotti, S., Melacini, M., & Moretti, E. (2020). Postponement strategies for global
downstream supply chains: A conceptual framework. Journal of Business Logistics, 41(2), 94-110.
https://doi.org/10.1111/jbl.12250

Purwati, A. A., Suhermin, B., & Hamzah, M. L. (2021). The effect of innovation capability on business
performance: The role of social capital and entrepreneurial leadership on SMEs in Indonesia,
Accounting 7 (2021) 323-330. https://doi.org/10.5267/j.ac.2020.11.021

Rahman, M. M., Hussain, M. T., Moon, S. P., Tisha, M. M., & Lima, M. T. (2021). Impact of customer
relationship management (CRM) on organizational erformance: A Study from the Perspective of
Bangladesh. American Journal of Trade and Policy, 8(3), 225-230.
https://doi.org/10.18034/ajtp.v8i3.609

Raj, A., Mukherjee, A. A., de Sousa Jabbour, A. B. L., & Srivastava, S. K. (2022). Supply chain management
during and post-COVID-19 pandemic: Mitigation strategies and practical lessons learned. Journal of
Business Research, 142, 1125-1139. https://doi.org/10.1016/j.jbusres.2022.01.037

Ruiz-Ortega, M. J., Garcia-Villaverde, P. M., De La Gala-Velasquez, B., Hurtado-Palomino, A., & Arredondo-
Salas, A. Y. (2021). Innovation capability and pioneering orientation in Peru’s cultural heritage

251 of 252



Opaleye et al., American Journal of Business Science Philosophy, 2025, 2(2), 235-252.

tourism destinations: Conflicting environmental effects. Journal of Hospitality and Tourism
Management, 48, 441-450.https://doi.org/10.1016/j.jhtm.2021.07.012

Simuka, J. (2024). The effect of innovation on the performance of SMEs in Zimbabwe: A case study of
manufacturing companies in Harare. ] Bus Econo Stud, 1(1), 1-11. doi.org/10.61440/JBES.2024.v1.03

Solem, B. A. A, Fredriksen, J. I. & Serebg, &. (2023). Dynamic capabilities in the realisation of omnichannel
retailing. International Journal of Retail & Distribution Management, 51(1), 21-38.
https://doi.org/10.1108/]JRDM-12-2021-0599

Sukati, I., Sanyal, S., & Ba Awaain, A. M. (2020). Supply chain management practices and organizational
performance: An investigation from service industry. Int. ]. Supply Chain. Manag., 9, 207-213.

Teece, D. ], & G. Pisano (1994). The dynamic capabilities of firms: An introduction. Industrial and
Corporate Change, 3(3), 537-556.

Tian, H., Otchere, S. K,, Coffie, C. P. K., Mensah, I. A., & Baku, R. K. (2021). Supply chain integration,
interfirm value co-creation and firm performance nexus in Ghanaian SMEs: Mediating roles of
stakeholder pressure and innovation capability. Sustainability, 13, 2351.
https://doi.org/10.3390/su13042351

Tukamuhabwa, B., Mutebi, H., & Kyomuhendo, R. (2021). Competitive advantage in SMEs: Effect of supply
chain management practices, logistics capabilities and logistics integration in a developing country.
Journal of Business and Socio-Economic Development. https://doi.org/10.1108/JBSED-04-2021-0051

Ubi, F. L., & Mohammed, U. D. (2025). Challenges of Nigeria textile industry and economic recovery
policies. Journal of Human Resources & Mgt. Science, 7(7), 154-168
https://doi.org/10.70382/hujhrms.v7i7.012.

Vignesh, G., & Gowthaman, K. (2022). Supply chain management (SCM) practices and its effects on textile
industries in Coimbatore district. International Journal of Creative Research Thoughts (IJCRT), 10(4),
86-94.

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic Management Journal, 5(2), 171-180.
https://doi.org/10.1002/sm;j.4250050207

252 of 252



